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SAVE THE DATE

CFVGA 3rd Annual 

Conference
Tuesday, Feb. 21, 2017 

Food Safety Committee Hosts First Mock Audit
The Colorado Fruit 

and Vegetable Grow-
ers Association  July 
12 hosted its first in a 
series of “mock audits” to 
provide growers an op-
portunity to learn about 
new regulations and to 
improve their food safety 
practices. The Mock 
Good Agricultural Prac-
tices Audit was hosted by 
CFVGA Member Shane 
Milberger, Milberger 
Farms, Pueblo, Colo.

The event began 
with a walk-through of 
Milberger Farms production opera-
tion, led by Colorado Department 
of Agriculture fruit and vegetable 
inspectors. The focus of the training 
was on Good Agricultural Practices. 
Participants learned how to adapt 
their production practices to pro-
duce safer food 
crops and how to 
document these 
practices in a food 
safety plan.

“Food safety 
is the top prior-
ity of Colorado 
produce growers,” 
said Dominic 
DiSanti, chair of 
the CFVGA Food 
Safety Co., and 

owner/operator of DiSanti Farms, 
Pueblo, Colo. “CFVGA is committed 
to using the latest technology to help 
growers learn best practices.”

The half-day Mock Good Agri-
cultural Practices Audit was free for 
CFVGA members and cost $30 for 

non-members. 
For information 

on this program or 
to be put on a distri-
bution list for future 
mock audits, contact  
Dominic DiSanti at 
disantifarms@gmail.
com or Martha Sul-
lins at 970-491-3330 
or martha.sullins@
colostate.edu 

CFVGA’s Mock Good Agricultural Practices Audit 
training and educational program took to the field 
July 12 at Milberger Farms, Pueblo, Colo.
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CFVGA Board Member Dominic 
DiSanti (center), DiSanti Farms, 
Pueblo, Colo., visits with mock audit 
participants.

See page 9 for recipe
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Investing in Our Future
By President Robert Sakata, Sakata Family Farms, Brighton, Colo. 

As we are all busy with 
harvest or preparing for 
harvest, I want to remind you 
that your membership in the 
Colorado Fruit & Vegetable 
Growers Association is a great 
way to help ensure that Colo-
rado has a vibrant fruit and 
vegetable farming community 

now and into the future. I also want to remind you to 
make your membership work for you. In this newsletter 
is featured many of the great projects CFVGA is spear-
heading, including food safety training, Spanish language 
radio advertising to drive prospective employees to our 
CFVGA website job postings feature and work on the 
business development front. 

Take advantage of these opportunities by signing up 
for a future food safety mock audit, post your job needs 
online, and explore new business opportunities.  As 
you finish out the crop year, get ready for a great winter 
season with CFVGA. We are busy planning a fantastic 
conference, which will again be full of new information, 

business opportunities and networking time. The date 
is Feb. 21, at the Renaissance Denver Stapleton Hotel. 
Put it on your calendar now. Just in case you need to be 
reminded, CFVGA members get deep discounts on their 
conference registration.

CFVGA also represents the Colorado produce in-
dustry nationally and even internationally. I just got back 
from attending the Center for Produce Safety Research 
Symposium in Seattle. From metal bacterial phage to 
irrigation water testing apps, the research funded by 
these folks is amazing. Due to CFVGA involvement, next 
year the Produce Safety Research Symposium will be in 
Colorado. Stay tuned for details on the symposium. In 
addition, CFVGA also will be representing the Colorado 
produce industry with a booth at the massive Produce 
Marketing Association’s Fresh Summit held annually in 
October.

 The CFVGA Board of Directors continues to look for 
ways to provide members with more value. We welcome 
your ideas on how your association can help you. Please 
call or email me or the CFVGA Executive Director Mari-
lyn Bay Wentz with your ideas.

Colorado Legislative Update
As an active member of the Colorado Ag Council, 

CFVGA monitors legislative and state regulatory is-
sues that affect the Colorado produce industry. When 
the legislature is in session, CFVGA President Robert 
Sakata attends bi-weekly meetings. In addition, CFVGA 
attended the summer meeting June 29 to learn about 
constitutional amendments likely to be on the Colorado 
ballot this fall. 

CFVGA has already taken a position against Amend-
ment 69, a measure that would dramatically increase 
labor costs to growers, very possibly to the extent that 
small and medium-sized growers would be unable to hire 
workers at all. This amendment would double the size 
of the entire Colorado budget by creating a single-payer 
health system, with broad authority given to a council of 
individuals who could not be recalled. While CFVGA is 
concerned with high-cost, often unworkable health care, 
this is not the solution.

In addition, there are several amendments, four if 
all receive enough signatures to be placed on the ballot 
this fall, that would essentially drive out the oil and gas 
industry from Colorado. While CFVGA is on board with 
other Colorado agricultural groups in asking for policies 
that require oil and gas companies to minimally disturb 
production and to compensate growers when they must, 
these possible amendments are just too extreme. For ex-
ample, #78 would require setbacks for oil and gas explo-
ration to increase to 2,500 feet from the current setback 
requirement of 500 feet. It also carries other restrictions, 
making oil and gas exploration throughout Colorado 
impossible.

CFVGA has joined other Ag Council members in op-
posing all five proposed constitutional amendments. In 
order for the Ag Council to take a position, its members 
must vote unanimously. In the case of these five amend-
ments, the vote was unanimous.
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Robert Sakata, President
Sakata Farms, Brighton, CO
rtsakata@aol.com

Amy Kungi, Vice President
Southern Colorado Farmers, Center, CO
amykun@GoJade.org

Bruce Talbott, Secretary
Talbott’s Mountain Gold, Palisade, CO
bruce@talbottfarms.com

Reid Fishering, Treasurer
Mountain Quality Sweet Corn, Olathe, CO
reid@mountainquality.farm

Jason Condon
Isabelle Farm, Lafayette, CO
jason@isabellefarm.com

Dominic Disanti
DiSanti Farms, Pueblo, CO
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Roger Mix
Mix Farms, Center, CO
mixfarms@gmail.com

Marley Hodgson
Mad Greens Restaurant, Golden, CO
MHodgson@madgreens.com
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Hirakata Farms, Rocky Ford, CO
grhirakata@hotmail.com

Larry Duell
Gowan Seed Company, Timmath, CO
lduell@gowanseed.com

Ex Officio Board Members: 

Beth LaShell
Fort Lewis College, Durango, CO
LASHELL_B@fortlewis.edu

Mike Bartolo, Ph.D.
Colorado State University Vegetable Crops 
Specialist, Rocky Ford, CO
Michael.Bartolo@ColoState.EDU

Adrian Card
Colorado State University Extension
Longmont, CO
Adrian.card@colostate.edu
 
Marilyn Bay Wentz, Executive Director
Strasburg, CO  80136
admin@coloradoproduce.org

Your Association is 
Taking Care of Business

Growing up a farmer’s daugh-
ter, summer days began before 
dawn and ended after dark for my 
father and often for my middle 

sister and me. It was really good to be able to depend on 
my mother and younger sister to prepare meals, answer 
the phone (that was before cell phones for all you Mil-
lennials) and run to town for parts or supplies. They kept 
things running at home, while we worked in the field.

In the same way, while CFVGA Grower and Allied 
Members are hard at work in the field, rest assured your 
association is taking care of business at home. CFVGA 
staff and committees are looking ahead to ensure we 
are positioned where we need to be. We are adding new 
membership benefits (see next page), making sure pro-
duce growers are represented and planning ahead for our 
2017 conference, next fiscal year’s budget and many other 
details that we back home can do while you are out in the 
field working to bring in a good crop.

Among the work we are doing is promotion of Colo-
rado produce in the news media and via social media. If 
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you haven’t already done so, please “like” our Facebook 
page, and tune in when you can to see the posts of recipes 
and nutrition information that promotes Colorado pro-
duce as it comes into season. 

As this newsletter is distributed and again next 
month, we will be posting a video of recipes created and 
demonstrated by Chef Jason Morse of 5280 Culinary. 
This talented chef was able to create recipes using the top 
13 produce items grown in Colorado. He is also great on 
camera. Thank you, Jason, for partnering with CFVGA 
to bring great tasting produce to the masses. Also star-
ring in these videos is CFVGA President Robert Sakata. 
These videos were funded by Specialty Crop Block Grant 
money, administered by the Colorado Department of 
Agriculture.

Spread the word by sharing these posts and looking 
for feature articles in your local newspaper and radio 
station. I again make a pitch for you to send us photos and 
short videos (10-20 seconds typically) of your operation, 
you working your farm, you examining produce, you 
selling produce, your kids helping you work your fields 
and orchards. Please take a minute to snap a photo or 
make a video on your smart phone and send them to me 
at admin@coloradoproduce.org   

mailto:rtsakata%40aol.com?subject=From%20the%20CFVGA%20Newsletter
mailto:amykun%40GoJade.org?subject=From%20CFVGA%20Newsletter
mailto:bruce%40talbottfarms.com?subject=From%20CFVGA%20Newsletter
mailto:reid%40mountainquality.farm?subject=From%20CFVGA%20Newsletter
mailto:jason%40isabellefarm.com?subject=From%20CFVGA%20Newsletter
mailto:disantifarms%40gmail.com?subject=From%20CFVGA%20Newsletter
mailto:mixfarms%40gmail.com?subject=From%20CFVGA%20Newsletter
mailto:MHodgson%40madgreens.com?subject=From%20CFVGA%20Newsletter
mailto:grhirakata%40hotmail.com?subject=CFVGA%20newsletter
mailto:lduell%40gowanseed.com%0D?subject=CFVGA%20newsletter
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Check Out these MEMBER BENEFITS!

CFVGA President Robert Sakata spoke with 150 Shamrock 
sales people May 27 to help them understand the attributes 
of Colorado produce, as well as the challenges facing grow-
ers and what opportunities Colorado produce provides for 
Shamrock's food buyers.

CFVGA Promotes Colorado Produce

Member Directory
All CFVGA members are listed in the online 

directory http://coloradoproduce.org/wp-content/
uploads/2016/07/CFVGA.July-18.2016.-Member-direc-
tory.v1.pdf unless they opt out. This is a great tool to let 
all categories of produce buyers as well as fellow grow-
ers know who you are and what you sell.

Produce Calendar/Directory for all Grower 
Members 

Produce buyers can click on the produce item they 
are sourcing here: http://coloradoproduce.org/produce-
directory/ and go to a PDF list of all growers of this 
item. Not listed? Look for a notice again next season to 
spell out what you have to offier.

Members Only Website Content
All Grower and Allied Members can access members 

only content on the CFVGA website: coloradoproduce.
org in the “Resources,” “News and Events” sections. If 
you haven’t already done so, request a password to access 
this material (one password per member). 

CFVGA classifieds 
All Grower and Allied Members can list their wanted 

items or items for sale in a FREE online classified ads list-
ing service. Viewing is available to the public.  

Job Listings
Need a full or part-time employee? List on the job 

postings section of the webiste http://coloradoproduce.
org/job-postings/ Free for Grower and Allied Members.

CFVGA Partners with Chefs' Group
CFVGA is partnering with the Colorado Chefs As-

sociation’s Third Annual Certified Master Chefs Benefit, 
Aug. 12 at the Governor’s Mansion. The event will raise 
money for the Governor’s Mansion Preservation Fund 
and the American Culinary Federation Colorado Chefs 
Association’s Education Fund and is open to the public 
for $75 per person. It will feature Colorado cuisine pre-
pared by Colorado chefs. 

CFVGA Grower Members will donate produce in 
order to showcase fresh Colorado fruits and vegetables. 
Visit www.acfcoloradochefs.org for more information.

Crop Calendar Use Promoted
CFVGA recently distributed a news story and made 

posts on its Facebook page to enducate and encour-
age buyers-both companies and individuals-to use the 
CFVGA Crop Calendar to know what produce is in sea-
son and to help them find growers with specific produce 
items for sale. Check out the news release section of the 
CFVGA website at http://coloradoproduce.org/news-
releases/ for detailed information on these resources. 

We'd love it if you would share this news with poten-
tial buyers!

Market Assessment Tool Available to Help 
Growers

CFVGA hosted a webinar July 6 to outline a tool to 
help growers analyze the profitability of various market-
ing options. "Market Channel Assessments: Understand-
ing Your Farm's Profitability by Market" is a one-hour 
webinar that will soon be available to CFVGA Grower 
and Allied Members in the Members Only sections of the 
website. For more information, contact Becca Jablonski 
beccajablonski@gmail.com 

http://coloradoproduce.org/wp-content/uploads/2016/07/CFVGA.July-18.2016.-Member-directory.v1.pdf
http://coloradoproduce.org/wp-content/uploads/2016/07/CFVGA.July-18.2016.-Member-directory.v1.pdf
http://coloradoproduce.org/wp-content/uploads/2016/07/CFVGA.July-18.2016.-Member-directory.v1.pdf
http://coloradoproduce.org/produce-directory/
http://coloradoproduce.org/produce-directory/
coloradoproduce.org
coloradoproduce.org
http://coloradoproduce.org/job-postings/ 
http://coloradoproduce.org/job-postings/ 
www.acfcoloradochefs.org
http://coloradoproduce.org/news-releases/
http://coloradoproduce.org/news-releases/
mailto:beccajablonski%40gmail.com?subject=CFVGA%20newsletter
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Larry Duell, Tim-
nath, Colo., is a 40 year 
veteran to the agricul-
ture industry.  Born and 
raised in a farming com-
munity in Colorado, he 
started his work experi-
ence in vegetables with 
the chemical/ fertilizer 
side of the industry, 
working for Centennial 
Ag Supply for 23 years. 
He then transitioned to 
consulting and vegetable 

seed sales with Champion Seed Company, where he 
worked for the next 14 years.  

Earlier this year, Larry accepted a position as a 
vegetable seed salesman and consultant serving Colo-
rado and New Mexico for Gowan Seed Company, based 
in Chualar, Calif.  His area of expertise in various fruits 
and vegetables includes but is not limited to onions, 
carrots, cabbage and melons.  Larry believes his success 
comes from the importance he places on each customer’s 
success.  He has dedicated his life to gaining and provid-
ing comprehensive knowledge of crop production and 
protection, strategic planning, chemical and seed applica-
tion, crop rotation, seed knowledge and individualized 
customer service. 

“I focus on strong personal and business relation-
ships built on trust and integrity,” said Larry. “I love 
working in unison with organizations like CVFGA and 
growers to produce a high yield quality crop, and I find it 
personally gratifying in the face of the many issues 
that confront our industry.” 

Larry was elected to the CFVGA Board of Di-
rectors at the Feb. 24 annual meeting.  Serving the 
farmers of Colorado and New Mexico, Larry has 
experienced firsthand their challenges. 

“The ag industry, like all industries, is fluid and al-
ways changing, but additional challenges, including 
water, weather, labor, seed shortages, diseases, and 
changing markets, face fruit and vegetable growers,” 
said Larry. “It takes everyone working together to 
find solutions which address these new and con-
stantly evolving challenges.” 

He added, “CVFGA is a great organization 

for networking, as well as for brainstorming new, com-
prehensive ideas and solutions. Being part of a group of 
people with such vast knowledge is like having an ency-
clopedia of current information at your fingertips. And, 
you become like family,”

One of the most important lessons Larry would share 
from his extensive years of experience is no one suc-
ceeds by themselves.  “Success is based on healthy, strong 
partnerships and a passion for what you are doing that 
sustains you no matter what challenges you face.  Togeth-
er we can feed the world.”

Larry Duell, Gowan Seed Company, 40-Year Ag Industry Veteran

Mentors and Mentees Wanted for Farm to 
School Program

The Colorado Farm to School Task Force (FTS) 
is offering a unique producer peer-to-peer mentoring 
program in 2016. The program pairs producers new to 
the school food institutional marketplace with a seasoned 
farm to school producer. 

The program’s mission is to increase the number of 
Colorado’s fruit and vegetable producers who are willing 
and able to sell to Colorado schools and bolster the FTS 
marketplace. The farm to school marketplace may seem 
initially challenging to navigate (and it can be); however, 
the benefits are many. 

The program is funded by a 2016 U.S. Department of 
Agriculture Farm to School grant. For more information 
and applications to become a mentor or a mentee, log on 
to: http://bit.ly/1XAiwNz. Have questions? Contact Lyn 
Kathlene at Lyn@SparkPolicy.com. 

Thanks to the following sponsors who are new since the 
last newsletter:

SilverBronze

http://bit.ly/1XAiwNz
mailto:Lyn%40SparkPolicy.com?subject=from%20CFVGA%20newsletter
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Food Safety Committee
Chair: Dominic DiSanti

	 The Food Safety Committee has completed its first 
Mock Audit safety training (see page1) and is in the pro-
cess of scheduling additional ones. In addition, there will 
be a Produce Safety Rule training  in Denver, Oct. 20-23, 
conducted by the Produce Safety Alliance.

Nutrition & Health Committee
Chair: Amy Kunugi

The Nutrition & Health Committee has been assist-
ing with the placement of CFVGA Crop Calendars at 
grocery stores and schools. It also continues to support 
Colorado produce promotion programs. The committee 
also offers this piece on some nutrition research:

If you ADD fruits and vegetables to your diet, in ad-
dition to the foods you regularly eat, you will lose weight.  
Why?  It seems counterintuitive that eating MORE can 
lead to weight loss.  Not only do fruits and vegetables 
contain vitamins, nutrients, and fiber, but they are also 
very filling.  Fruits and vegetables are calorically dilute, 
or bulky.  It is the additional volume, or bulk, in the fruits 
and vegetables which increases the feeling of fullness, or 
satiety.  Dr. Dean Ornish’s bestselling book “Eat More to 
Weigh Less” examines this phenomenon.    You can eat 
the same weight of food, but only eat roughly half the 
calories, and lose weight, if you are eating a whole foods, 
plant based diet loaded with fruits and vegetables.

Labor Committee 
Chair: Reid Fishering

As this newsletter is distributed, radio advertising 
designed to drive prospective employees to farms need-
ing both long and short-term help is airing on Spanish 
language stations.

“Five 30-second spots direct prospective employees 
to the CFVGA website job postings section,” said Com-
mittee Chair Reid Fishering. “Free job postings are a fan-
tastic member benefit for all growers, but especially for 
mid and small-sized farms, who may not be able to use 
contract labor providers. I encourage folks to list their job 
needs year round.”

Next year CFVGA will have a much more extensive 
advertising campaign, as funds through the next round of 
Special Crops Block Grant funding were given the green 
light for 2017.

Business Development Committee 
Interim Chair: Robert Sakata

Submitted by Shaina Knight, Committee Co-Chair
The Business Development Committee is working to 

establish relationships with Whole Foods, King Soopers, 
and Albertsons-Safeway. Sprouts already has shown a 
great deal of support to local produce growers by allow-
ing CFVGA to introduce itself during a Sprouts produce 
managers meeting. The meeting was followed by a tour of 
Petrocco Farms, Inc., Brighton, Colo. The CFCVGA Crop 
Calendar was introduced, and we are pleased to report it 
will be showcased in select Sprouts store locations! 

The committee also is hard at work connecting with 
local organizations such as the Colorado Chefs Associa-
tion, the Colorado Restaurant Association and other 
agricultural organizations for possible partnerships and 
educational events. 

The committee soon will be calling on members for 
help with promotional opportunities. Consumers are 
eager to learn more about growers’ stories, their products 
and to feel connected to produce farms.  This opportu-
nity to connect with consumers and sell more produce 
leads us to actively look for your on-farm stories to share! 
Often the most mundane, everyday farm work is of inter-
est to the public. Do you have any nice photos of videos 
of your fields, your family or employees at work, people 
sampling your produce, etc.? What about your story of 
how you got into farming? Are you raising a different 
produce item this year? Please, please, please send all 
ideas and photos or short videos to CFVGA Executive 
Director Marilyn Bay Wentz at  admin@coloradopro-
duce.org   or call her at 303-594-3827. If growers do not 
promote their own efforts and our industry as a whole, 
who will? 

In addition, the Business Development Committee is 
currently conducting a national scan of trade associations 
to address best practices in supporting members and 
seeking new produce promotional ideas. The Committee 
has begun providing business development content for 
the CFVGA website and, once published, we would be 
happy to get member feedback. 

At newsletter deadline time, the committee was plan-
ning its next meeting, which was July 13.  Input is always 
welcome, and we are glad to serve CFVGA members to 
achieve their business development goals.

Water Committee 
Chair: Robert Sakata

No  updates available at this time.

mailto:admin%40coloradoproduce.org%0D?subject=From%20CFVGA%20Newsletter
mailto:admin%40coloradoproduce.org%0D?subject=From%20CFVGA%20Newsletter
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Get your message out to Colorado’s fruit and vegetable growers, allied organizations and others by advertising in the CFVGA NEWSLETTER. 

Newsletter Advertising Opportunity!

2016 CFVGA Newsletter Advertising Rates
SPONSOR--	 Half Page	 Quarter Page	
Platinum-single issue	 $180	 $125
Platinum-four issues/full year	 $675	 $450
Gold-single issue	 $200	 $135
Gold-four issues/full year	 $720	 $550
Silver-single issue	 $220	 $145
Silver-four issues/full year	 $765	 $525
Bronze-single issue	 $240	 $155
Bronze-four issues/full year	 $810	 $560

MEMBER--
Single issue	 $250	 $150
Four issues/full year	 $900	 $575

NON-MEMBER--
Single issue	 $375	 $250
Four issues/full year	 $1400	 $900

Reserving advertising space:
Contact Marilyn Bay Wentz, CFVGA executive director, at admin@
coloradoproduce.org or 303-594-3827 to confirm availability of space 
and to submit advertising artwork. 

2016 CFVGA Newsletter Publication Schedule*
Issue 	 Deadline 	 Approximate distribution date	
Winter 	 Jan. 1 	 Jan. 10 	
Spring 	 March 1	 March10 	
Summer 	 July 1 	 July 10 	
Fall 	 Oct.1 	 Oct. 10 	
*schedule subject to change

2016 CFVGA Newsletter Advertising Sizes
Half Page (7.5 x 4.75 or 3.5 or 3.5 x 10)	
Quarter Page (3.5 x 4.75)

Submitting advertising artwork:
For best results, submit advertising artwork as JPEG or EPS (encap-
sulated postscript), low resolution when possible. We can help you 
convert if PDF, if necessary. Please note that all advertising is subject 
to approval by CFVGA.

Publication of advertising:
The CFVGA newsletter is produced and distributed as a PDF on an 
8.5 x 11 format and formatted to fit within the email message by a 
Constant Contact template.

BRAISED Colorado CABBAGE
Serves 4	

Ingredients:
4 slices Applewood bacon	
1 small yellow onion, julienned 
1 teaspoon minced garlic
1 large red apple
1 cup red cabbage, shredded
1 cup green cabbage, shredded
2 teaspoons caraway seed
3 tablespoons dark brown sugar
2 tablespoons Applewood Smoked Salt
1/2 teaspoon black pepper
2 cups chicken stock
1 cup Colorado Ale

Directions:
1.	 On stovetop heat cast iron skillet or 

dutch oven on high heat.
2.	 Add bacon and cook until rendered 

and bacon starts to caramelize.

3.	 Add onion and 
garlic.  Saute 
in the bacon fat 
until soft and 
translucent.	

4.	 Add carrots, 
apples and 
cabbage.  Saute 
for 5 minutes to 
soften.

5.	 Add seasonings, 
sugar and mix well.

6.	 Add chicken stock and Colorado ale.
7.	 Cover and cook on medium heat for 

about 20 minutes
8.	 Remove cover, stir well and continue 

to cook on medium heat until 80% of 
liquid has evaporated

9.	 Adjust seasoning as needed.  If too 
much liquid evaporates add more 
stock.

Serve hot with Polidori sausage bratwurst 
or Kielbasa and spaetzle. May also be 
served cold as a great side dish.  

This is one of several produce-focused dishes 
created by Chef Jason Morse, 5280 Culi-
nary, with funding from the Specialty Crops 
Block Grant administered by the Colorado 
Department of Agriculture. See the CFVGA 
Facebook page for more recipes and nutri-
tion information or log onto: http://colora-
doproduce.org/



			       	 Technical & Research  News	   Page 10

Varietal Differences in Nutrient Content and Anti-Cancer Potential of 
Colorado-Grown Onions Being Researched
By Dr. Michael Bartolo, CSU Research, Rocky Ford, Colo.

Onions are one of the most widely grown vegetable 
crops in Colorado and are one of greatest sources of 
health-promoting compounds in the human diet.  On-
ions have numerous health-related benefits that are 
increasingly linked to reductions in the incidence of non-
communicable diseases such as diabetes, cancers, and 
heart disease. 

The health benefits of onions are partly attributed to 
several sulfur-containing compounds; the same com-
pounds that give onions their characteristic pungency 
and ability to make your eyes water.  In addition, there 
are other compounds that accumulate in onions that have 
health-promoting characteristics. 

Growing conditions may greatly alter the accumula-
tion of these health-promoting compounds. These condi-
tions can include soil type and nutrient content, exposure 
to solar radiation and a host of other naturally occurring 
and induced events.  Given its relatively high elevation 
and unique soils, onions grown in Colorado may accu-
mulate these compounds differently.

Over the past few years, several widely-grown onion 
varieties were evaluated for their total nutrient content.  
Samples were taken from University-sponsored trials 
conducted in northern Colorado, southern Colorado, 
and the Columbia Basin of central Washington. Samples 
represented popular yellow, white, and red-skinned vari-
eties. 

Across the geographical locations, the yellow-skinned 
variety “Granero” had the highest total phenolic (antioxi-
dant effectiveness) content and the white-skinned variety 
“Cometa” had the lowest content.  

Two onion cultivars, the yellow-skinned variety 
“Vaquero” and the red-skinned variety “Redwing” were 
evaluated in an anti-cancer assay by altering the diet of 
genetically-modified laboratory mice.  In an animal-feed-
ing experiment that examines breast cancer development, 
“Vaquero” had protective activity and “Redwing” had 
some, but significantly less activity.  

Additional work will evaluate the effect of soil and 
other environmental factors on the accumulation of com-
pounds that promote anti-cancer activity.  As we zero in 
on those compounds, we can then select and eventually 
breed varieties that have the greatest health-promoting 
potential. 

VisuGen Global Introduces Tracking Tool
Finalization of the Food Safety Modernization Act 

(FSMA) earlier this year means that many farms with a 
revenue of over $25,000 annually may need to measure 
and track E. coli levels in all water used to grow, harvest, 
wash and pack produce. 

CFVGA Allied Member VisuGen Global has an-
nounced launch of its  www.H20Profile.com website 
tracking system to help growers track and record water 
testing to comply with the new FSMA rule.  H2OPro-
file.com provides a convenient, easy-to-use and secure 
membership website to record and document the E. coli 
testing results.  

In addition, VisuGen Global has a grant to test its on-
farm water testing system with the plan of being able to 
offer this service in addition to the tracking system that 
was just launched.
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Bi-Partisan GMO Legislation Passes House and Senate
By Dennis Nuxoll, Western Growers, Vice President, Federal Government Affairs, Washington D.C.

In June, Congress witnessed a re-
markable scene in which members of 
Congress staged a sit-in to demand 
action so guns don’t get into the 
hands of potential terrorists. While 
dramatic, so far, no congressional 
action has been taken. . . a common 
refrain in a presidential election year. 
Washington, D.C., has completed 
little by way of legislation. Even the 
number one and simple priority of 
House Speaker Ryan and Senate Ma-
jority Leader McConnell completing 
spending bills has yet to materialize. 
While there is some time left, most 
congressional observers believe that 
the Republican-controlled House and 
Senate will not complete their joint 
work in time for the new fiscal year.  

One piece of legislation that was 
voted on July 7 was a U.S. Senate 
measure which would require food 
packages nationwide to carry labels 
listing genetically modified organ-
ism (GMO) ingredients.  Senators 
voted 63-30 in favor of the bipartisan 
measure, which would compel foods 
that include genetically modified 
organisms, or GMOs, to carry a text 
label, a symbol or an electronic code 
readable by smartphone. The food 
industry supports the Senate bill, 
but many labeling proponents do 
not. Critics say the labels should be 
easily readable by consumers without 
smartphones and have complained 
that the measure lacks penalties for 
companies that don’t comply.

A week later, on July 14, the U.S. 
House voted to accept the Senate bill.

Advocates for labeling wanted 
to find a national solution to avoid 
a state-by-state patchwork of laws. 
A major driver for action is that 
the state of Vermont has passed 
legislation that goes into effect this 

summer that will force labeling of 
GMO products, excluding dairy and 
meat. In response to Vermont’s law, 
major food companies (Campbell, 
Kellogg, among many others) and 
retailers (Walmart, Safeway among 
many others) have indicated that 
absent a federal fix, they would 
comply with Vermont law. While 
some of these companies will have 
the ability to segregate product, such 
as bread baked within an individual 
chain store, others will not, and the 
Vermont GMO labeling law would 
become the de facto national GMO 
standard.  

In order to prevent this, a coali-
tion of interests led by the biotech 
companies that produce GMO 
products, the Grocery Manufacturers 
Association as well as nearly every 
major agricultural group supported 
legislation that would: 1) give the 
Food and Drug Administration 
(FDA) sole authority over GMO 
products thereby lessening Environ-
mental Protection Agency and U.S. 
Department of Agriculture (USDA) 
functions in the current system; 
2) require FDA to label any GMO 
products if those products have 
health, safety or nutritional issues; 3) 
prevent GMO labeling regimes from 
being developed at the state level; 
and 4) give FDA authority to create a 
definition of ‘natural.” 

Opponents to this legislation 
counter that the federal govern-
ment should not be trampling state’s 
rights by using federal preemption, 
and they also say that since the FDA 
would never allow a product in the 
marketplace that was unsafe, the bill 
effectively is a clever ruse to ensure 
there is no GMO labeling in the 
United States.

Labeling advocates oppose 
the new bill even though it creates 
mandatory labeling, claiming the 
bill is too weak as it exempts certain 
types of food from being labeled 
and its definition of GMO is too 
narrow. They also oppose a twist in 
the Senate bill: USDA is given the 
authority to determine what type of 
labeling should apply. For the pro-
duce industry, the Senate labeling bill 
has little impact since most produce 
we grow is either not genetically 
modified, or even if it is modified, 
the type of modifications do not fall 
under the Senate’s definition if GMO. 
For example, under the Senate bill’s 
definition, combining DNA mate-
rial from, for example, a wild tomato 
with its commercial tomato cousin 
is NOT considered GMO, so no 
labeling would be required. However, 
combining DNA from a salmon with 
a tomato to create salmon flavored 
tomatoes would fall under the defini-
tion and require GMO labeling.

CFVGA to Host Farm 
Round Table

In conjunction with U.S. Rep. 
Mike Coffman, CFVGA is spon-
soring an on-the-farm round table 
discussion with the Colorado 
congressional delegation, Aug. 24. 
Rep. Coffman is inviting Colorado 
members of the  U.S. House and 
U.S. Senate to visit Sakata Farms, 
Brighton, Colo., to hear from 
growers about the opportunities 
and challenges they face. Look for 
reports of the round table in news 
outlets and CFVGA Weekly Scoop.
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Grower Members
Anchor Farms
Aspen Moon Farm LLC
Berry Patch Farms
Buena Vida Farm
Cooksey Produce
Dionisio Farms & Produce Inc
DiSanti Farms
Domenico Farms, Inc.
Ela Family Farms
Fagerberg Produce, Inc.
Hines Farms
Hirakata Farms
Isabelle Farm LLC
Jalin Farms LLC
Jones Farms Organics
Knapp Farms
Kokopelli Farms, Inc.
Kunugi Farms
L & M Company
Lenz Family Farms
Milberger Farms
Mix Farms
Mountain Quality Marketing, LLC
North Field Farm
On The Vine Farm
Palmgren Farms, Inc.
Petrocco Farms, Inc.
Prairie Harvest Organics
Proctor Farms
Rettig Farms
Rocky Mountain Pumpkin Ranch
Rossi Dairy/Produce, LLC
Sakata Farms, Inc.
Skyline Potato Company
Southern Colorado Farms
Strohauer Farms
Talbott's Mountain Gold
The Shire at Old Ranch
Topp Fruits
Turn-key Aquaponics, LLC
Tuxedo Corn Co.
Warsh Farms
White Rock Specialties LLC

Please Note:

Look for the most 
up to date member 
directory under the 
membership tab on 
the websitehttp://
coloradoproduce.
org/wp-content/up-
loads/2016/07/CFV-
GA.July-18.2016.-
Member-directory.
v1.pdf

Worley Family Farms

Allied Members
Agfinity, Inc.
AgOne Application
AgPro Systems
Albertsons/Safeway
American AgCredit
American Takii, Inc.
Aquatic Resources, Inc.
B&G Equipment, Inc.
BARN  Media
BASF
Bejo Seeds, Inc.
Birko Corporation
Boulder County Farmer's Mar-
kets
CCOF Certification Services
Centennial Ag Supply
Certis, USA
Champion Seed Co.
Clifford and Bradford
CoBank
Colorado Dry Bean Admin Com-
mittee
Colorado Potato Admin Commit-
tee
Colorado Seeds, Inc.
Colorado State University - En-
gagement
Compost Technologies
Crop Production Services
CropX
DeLine Box & Display
Dupont Crop Protection
Eurofins STA Laboratories
Feeding Colorado
Flood & Peterson Insurance
FreshPack Produce
Gowan Seed Company
Harris Moran Seed Company
Hollar Seeds
Hort Americas
Hortau Simplified Irrigation

Hugh H. Branch, Inc.
Humalfa
Ionization Systems
Johnny's Selected Seeds
Keithly-Williams Seeds
Logan Zenner Seeds, Inc.
Loveland Products
Mas Labor H-2A, LLC
Monte Vista Cooperative
Nichino America, Inc.
Northern Colorado Growers, Inc.
Peak to Plains Food Distributing
Philosophy Communications
Possibilities Unlimited
Primus Auditing Ops
Rabo AgriFinance
Rocky Mountain Farmers Union
Rocky Mountain Soil Stewardship, LLC
Silveus Insurance Group
Target
The Packer's Produce Universe/
RBCS
Tri-State Generation & Transmis-
sion Assn
U.S. Tractor & Harvest, Inc.
Valley Irrigation of Greeley
VisuGen Global, LLC
Western Growers Association
Wilbur-Ellis Co
Workforce Advantage

Partner Members
Adams Co Workforce & Business Ctr
Canon City Schools
CO Depart. of Labor & Employment
Colorado Department of Agriculture
Colorado Farm Show, Inc.
Colorado Farm to School Task Force
Colorado State University
Colo. Wine Industry Development 
Board
CSU Arkansas Valley Research Ctr
CSU Extension - Adams County
CSU Extension - Arapahoe County
CSU Extension - Boulder County

CSU Extension - Denver County
CSU Extension - El Paso County
CSU Extension - Jefferson County
CSU Extension - LaPlata County
CSU Extension - Larimer County
CSU Extension - Mesa County
CSU Extension - Otero County
CSU Extension - Pueblo County
CSU Extension NFSH PRU
CSU Soil & Crop Science Dept
Denver University
Fort Lewis College
Greeley-Evans School District
Hunger Free Colorado
Kaiser Permanente Colorado
KSIR-Northeast CO Broadcasting
USDA - APHIS National Wildlife 

Research

Weld County School District 6

Weld Food Bank

General Interest
Members
AgCheck Compliance Services
EPA Region 8
LiveWell Colorado

http://coloradoproduce.org/wp-content/uploads/2016/07/CFVGA.July-18.2016.-Member-directory.v1.pdf 

